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Introduction

Online conformity has been in questioned 

because conformity is primarily known to only to be 

influenced by others in person. It is believed that 

people will not conform in an online setting because 

there is not reason to conform because there is no 

personal interactions. I hypothesized that in online 

setting people will still conform in an online setting. 

People will conform if there is a suggestive answer 

choice.

This is being tested by pretest-posttest. The 

participant would take the survey to see their initial 

response to the questionnaire. Then, they will take the 

questionnaire again but this time next to the answer 

choices there will be percentages to represent a 

“popular choice” to see if they will change their answer.

Literature Review

Wijenayake et. al. (2020) developed an online quiz to test social conformity in an 

online setting. This quiz contained 34 question that were all multiple choice. At the bottom 

each question the participants were given a bar that they could range their confidence level 

on. After answering the question and the confidence bar the quiz would proceed to a bar 

graph showing the popular answer. This is when the participants would notice that they 

either picked the popular answer or they did not. This being suggestive and trying to have 

the participants change their answer based on the popular choice. During this study they 

found that 78 percent of the participants that did not choose the popular answer changed the 

answer choice or at minimum changed their confidence level at least once (Wijenayake et. 

al. 2020).  This is significant to my hypothesis because this proves that people are more 

likely to change their answer or even choose and answer based on the popularity of the 

choice. 

Beran et. al. (2015) did research to see if graduate students would follow the 

confederates of the group and conform by choosing the same answer as they did. In this 

study they created a quiz and had three confederates log online with one participant at a time 

and take the quiz. This was set up in a way that two of the confederate’s answers would 

appear before the participant could answer. Furthermore, their hypothesis was that the 

graduate students would pick the incorrect answer if they say the confederates do the same. 

Beran et. al. (2015) continued the study with two groups, one that would see the 

confederate’s answers first and a controlled group that would be allowed to answer before 

the confederates. This study showed that conformity does happen in an online setting based 

of social influences. Supporting my hypothesis this study shows that we do not need human 

interactions to choose the same answer as someone else. Just seeing the answers happen in 

real time, with no faces, is enough social influence for the graduates to conform.

Results and Discussion
The research support my hypothesis found in the 

interdiction. Conformity can still occur in an online 

setting. Baren et. al. (2015) found that when people 

would choose the same answer if they saw other 

names choose that answer. There were no faces or did 

the participants know who the other students 

(confederates) were. They went along with what they 

choose proving my hypothesis. Wijenayake et. al. 

(2010) developed a questionnaire and after the 

questionnaire present and chart with popular choices 

for each question and allows them to go back and 

change their answer. Again this study proves my 

hypothesis. 

Conclusion and Future Directions
The research will be conducted with the expectation 

that people will conform in an online setting. Conformity will 

happen both in person and in online settings with proper 

prompts. 
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